
Special Inter est:  

• 62 physicians wi th hospi tal privileges including  full-time s urgeon, resident radiol ogist, and visiting s pecialis ts 

• 18 acute care & 23 continuing c are hospi tal beds at the Canm ore Hos pital.  

• General surgery & emergenc y physicians 16 hrs/day pl us standby.  

• Community Cancer Centre through the Tom Baker Center & Al berta Cancer Boar d.  

• Three Sisters Mountai n Villag es recentl y announc ed a health and well ness spa provider to anc hor the l argest r esort development in the Bow Valley.  

• 267 building permits iss ued i n 2006 valued ov er $200 million 

• Over 2200 hotel rooms & s uites  

• Experienc es over 1,000,000 visitor days per year. 

• Over 5 million vehicles, with 3.5 million s topping i n Banff Nati onal Park annually.  

Permanent Population 
 12,005 3.5% Growth 

 
Non-Permanent Population 

 5,567 15.5% Growth                       
   
 

Combined Population 17,572 
 

Total Number of Dwelling Units  
 (permanent) 8,252 
 
Avg. # Persons per Unit 
 (permanent)    2.44 
 
Total Number of Dwelling Units 
 (non-permanent)  2,255 

 
Median Household Income  $CDN   
             $ 69,020 
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Canmore is nestled in the spectacular Bow Valley, between the magnificent but-
tresses of the Rundle Mountain Range and Three Sisters Mountain peaks, and five 
minutes outside the Banff National Park gates, through which close to 3 million tour-
ists pass every year.  It is less than an hour’s drive from Calgary and the interna-
tional airport on Canada’s primary transport route, the TransCanada Highway.   

Canmore’s municipal footprint has been identified and is not expected to be in-
creased based on parks, special place designations, and the importance of main-
taining our unique natural surroundings to our environment, economy & citizenry. 

Location 

Canmore, like everywhere, is feeling the effect of the interna-
tional economic situation.  Real estate and construction in 
particular, have adjusted from the extreme highs experi-
enced in the past 5 years.  Long-term investment value is 
expected to hold and possibly become even more attractive 
for new investment as real estate adjusts to current, more 
manageable growth.  

Tourism and corresponding amenity migration drive the 
economy with people traveling to Canmore for both short-
term visits but increasingly staying longer and purchasing 
their own home as an investment or “home-away-from-
home” on vacation.  This is reflected in the growth rates in 
the non-permanent population and is resulting in a new mar-
ket for local business, recreation, health and wellness. 

Economic Base 

www.canmorebusiness.com 

Towards downtown... 
Photo courtesy CEDA 

Special Interest: 

• Over 100 physicians with 
hospital privileges, surgi-
cal & emergency units, 
18 acute care & 23 con-
tinuing care hospital 
beds at the Canmore 
Hospital. 

• Over 2100 hotel rooms & 
suites.  Occupancy rates 
show a slight decrease to 
date in 2009 but previ-
ous to the global reces-
sion, demonstrated 
growth in spite of new 
product being added 
every year. 

• Close to 3 million vehi-
cles passing through on 
Canada’s primary high-
way, with 2.9 million 
people visiting Banff 
National Park annually 

• Greatest population 
growth currently in non-
permanent or vacation-
home owners at 15.5%. 

• $1 million expansion 
starting on Community 
Cancer Centre assisted 
through work of the Can-
more & Area Healthcare 
Foundation. 

• Building permit values 
over $75 million by Oct. 
2008, dropped to $25 
million same time Oct. 
2009.  Down from $211 
million by Dec. 2007. 

Census results continue to 
demonstrate a slight aging 
trend to the population corre-
sponding to a very slight de-
crease in the 20—44 year old 
population.   
 
Trends identified in the 2008 
census point to an increase 
in single person households 
and a significant increase in 
the number of individuals 
working from home. 

 
From Community Census 2008 

Population by Age 

 

  2006 2008 

0 - 9 years 10% 10% 

10 - 19 years 11% 11% 

20 -  24 years 8% 7% 

25 - 44 years 34% 33% 

45 - 64 years 25% 27% 

65 years plus 8% 8% 

Unknown 4% 5% 

Demographics 

Ha Ling Peak viewed from 
Bow River Trail. 

Photo courtesy Charles May 
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“Wellbeing, access to 
health services, 

sustained natural 
environment, recreation 
and creative expression 
are the reasons why so 

many find Canmore 
such a desirable place 

to live or visit.” 

Mayor Ron Casey 

Photo:  Charles May 

Commercial Lease Rate Averages 

($CDN Per Sq. Ft. ) 
Downtown , Main Street (Prime) $25—$35 net  
 
Downtown, 10th, and Main (Secondary) $22—$28 net  
 
Offices   $16 - $22 net 
 
Bow Valley Trail (Retail) $22—$28 net  
 
Industrial Bays   Main:  $14—$18 net    Upper: $8-$12 
 

Bldg Op costs can range anywhere from $3.50 to $7.00/sq.ft.  addi-
tional to net rent. 

Housing 

Quarterly  
Average Rental 

Shared  $587 

Bachelor $670 

1 Bdrm $997 

2 Bdrm $1340 

3 Bdrm $1550 

4 Bdrm $2360 
*Canmore Community  
Housing Corporation 

Employment by Industry 
The largest employer, reflecting the strong tourism 
industry, continues to be the service sector, par-
ticularly in Accommodations, Food & Beverage and 
Personal Services. The Construction industry ex-
perienced a 3% increase from 2006 however, that 
is expected to drop back again to 2006 levels due 
to the economic climate globally.   
 
The unemployment rate as measured by the Can-
more Census from 1995 to 2009 has fluctuated 
between 1.4% and 3.1%. In 2008, it was 2.6%, an 
increase from 1.6% in 2006 but still below the Al-
berta provincial averages. 

Accommodation & Food 16% 
Personal Services 12% 
Education, Health & Social 
Services 12% 
Construction 15% 
Retail /Wholesale 8% 
Professional Services 6% 
Government 5% 
Transportation, Communica-
tion & Utilities 4% 
Financial, Insurance & Real 
Estate 4% 
Manufacturing 2% 
Mining & Oil 3% 
Agriculture & Forestry 1% 
Other or Unknown 12% 
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Creek Golf Course 

From Canmore Community Monitoring Report $CDN 
Annual Average Resale Prices 

Municipal Taxes 

 Residential 
 
Non-Residential 
 

Tourist 
Home 

Municipal 1.70571 5.31623 4.77757 

School 
Support 
(ASFF) 

2.02107 3.2974 2.02107 

Seniors 
Foundation 

0.09002 0.09002 0.09002 

Vacant 
Serviced Land 

4.77757 

2.02107 

0.09002 

Perpetually 
Affordable-
Housing 

0.04964 0.26828 0.04964 0.04964 

Total Mill 
Rate 

3.86644 8.97193 6.9383 6.9383 

Edmonton is designated as the 
reference point & assigned the base 
index of 100. Edmonton Canmore Calgary Drumheller 

Fort 
McMurray Jasper 

Population 730,372 12,005 1,019,942 7,932 65,400 4,643 
All Commodity Indices 100.0 105.7 101.8 94.4 110.6 104 

All Food Indices 100.0 102.7 104.5 102.9 103.1 114.7 
All Non-Food Indices 100.0 106.3 101.2 92.5 112.3 101.1 
Restaurant Meals 100.0 96.7 106.9 102.2 104.4 105.4 
Household Services 100.0 113.8 121.6 103.7 111.0 102.4 
Shelter 100.0 110.6 94.6 75.3 136.8 92.1 
Utilities 100.0 91.6 102.8 106.5 105.3 106.5 

(2007)   Alberta Price-to-Place Comparison  

Average Resale Price

$318,782 $362,466 $420,466
$535,848 $544,496

$516,451 $555,046
$714,803

$915,149 $887,856

2004 2005 2006 2007 2008

Multi-Family Homes Single Family Home


